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CONSULTING & PROJECT MANAGEMENT 
Creating a special event or planning to begin or enhance a major presence in Second Life? 

•  We maintain the largest database of Second Life developers for programming and content to 
match to your needs and budget.  

•  Contact us to discuss our project management services. 
 
 
TERMS & CONDITIONS 

1. Our Terms & Conditions supersede those of any client contract for our services. 
2. All instructions must be in writing. No verbal instructions/changes accepted. 
3. Survey must be conducted by First Opinions Panel at our secure website; we do not send our 

panelists to outside research services or survey sites. 
4. CONFIDENTIALITY: personally-identifying information on our panelists such as their name, 

address, phone number and email are not provided or allowed.  
5. LICENSE: if the individual real or Second Life avatar names of any our our panelists are revealed, 

e.g. in a focus group, phone call or through some other agreed-upon direct contact, it is understood 
this is a one-time limited license for this use. Their names  may not be retained for the purposes 
of, but not limited to, personal or direct solicitation to join any other organizations, groups, follow-
up research or research panels.  Requests for contact with any individuals provided by First 
Opinions Panel must be made in writing and have our written permission. 

6. LANGUAGE: our fee is for English-use only. Surveys in any foreign language are available for 
an additional fee based on the number and types of questions, if translation to English is necessary 
for reporting, etc.  

7. QUESTIONS: no changes once questions are submitted 
8. ATTRIBUTES: no changes once the survey is launched 
9. If any changes are accepted, SRF is not responsible if this impacts or lessens effect of previous 

work. If it requires a re-do of previous work including survey questions, participant requirements, 
etc., this will be billed as a NEW SURVEY with the previous survey billed at 50% of the price.  

10. LIABILITY: SRF is not responsible for SL technical problems, e.g. offline during time of survey. 
Under these conditions we may be delayed or achieve less than the targeted number of responses. 
Should this occur, we allow no deductions from our invoice once our work has commenced. 

11. Both Account and Agency, if any, are held jointly and severally liable for payment. 
12. ACADEMIC DISCOUNTS: full prepayment required with contract before work can begin for 

discounted rates and because we must pay our panelists immediately. 
13. DEPOSIT: on corporate accounts =  30% with order. 
14. FINAL PAYMENT DUE 30 days upon invoice, +1.5% per month after 30 days. 
15. Clients outside the United States should wire funds into our bank account.  

 
 
CONTACT 
For further information, contact: 
Andrew B. Mallon, Executive Director 
Social Research Foundation/First Opinions Panel, New York, NY 
1-718-793-9400 
andy@socialresearchfoundation.org 



❒ Male ❒ Female

NOT including time spent in Second Life
❒ < 1 hour ❒ 1 - 2 hours ❒ 2 to 3  
❒ 3 to 5 ❒ 5 to 8 ❒ 8 to 10
❒ 10 to 12 ❒ More than 12

INTERNET 
DAILY USE

What is your primary source of national and world news?
❒ TV ❒ Radio ❒ Magazines ❒ Internet
❒ Blogs ❒ Newspaper ❒ Other

NEWS SOURCE

Approximate hours each week watching television
❒ < 1 hour ❒ 2 to 5 hours ❒ 5 to 10 hours
❒ 10 to 20 hours ❒ More than 20 hours

TELEVISION 
VIEWERSHIP

Do you primarily invest in 
❒ Stocks ❒ Bonds
❒ Real estate (other than your home)
❒ Other ❒ None

PERSONAL 
INVESTING

# employees in a Real-life business
❒ I do not own a business ❒ 1 ❒ 2 to 10
❒ 10 to 20  ❒ 20 to 50 ❒ 50+

BUSINESS 
OWNERSHIP

❒ High school ❒ Some college
❒ Undergraduate degree,
❒ Graduate degree (MA, MFA, Ph.D.)
❒ Professional degree (CPA, etc.)

EDUCATION 
COMPLETED

❒ 0 ❒ 1 ❒ 2 ❒ 3
❒ 4 or more

CAR 
OWNERSHIP

Includes co-op or condo ❒ YES ❒ NOHOME 
OWNERSHIP

❒ < $50k ❒ $50 to 100k ❒ $150 to 200k
❒ $200 - 500k ❒ $500 - 1M ❒ $1 to 2M
❒ $2 to 3M ❒ $3M+

FAMILY NET 
WORTH

❒ < $50k ❒ $50 to 75k ❒ $75 to 100k
❒ $100 - 150k ❒ $150 - 200k ❒ $200k+

FAMILY 
INCOME

❒ No children ❒ <5 ❒ 5 to 10 ❒ 10 to 15
❒ 15 to 20

CHILDREN’s 
age ranges

❒ 0 ❒ 1 ❒ 2 ❒ 3
❒ 4 or more

# CHILDREN in 
household

❒ Single ❒ Married ❒ Domestic Partners
❒ Divorced ❒ Widowed ❒ Other

MARITAL 
STATUS

❒ 18-21 ❒ 22-25 ❒ 26-30 ❒ 31-35
❒ 36-40 ❒ 41-50 ❒ 51-60 ❒ 60+

AGE

GENDER

THEIR ‘REAL’ LIFE

ATTRIBUTE CHECKLIST
Use this list to check-off which attributes meet your market research objectives.

FIRST OPINIONS PANEL
IN SECOND LIFE

A SERVICE OF THE SOCIAL RESEARCH FOUNDATION
a non profit 501 (c)3 organization

110-64 Queens Blvd., Suite 106 Forest Hills, NY 11375
718-793-9400  •  socialresearchfoundation.org  •  andy@socialresearchfoundation.org  •  FAX 718-679-9111



Do they lead any Groups in SL?
❒ None ❒ One ❒ More than one

GROUP 
LEADERSHIP

LIVE EVENTS 
IN SL

Which type of live events do they most attend in SL?
❒ Music ❒ Discussion ❒ SL Education
❒ Commercial ❒ RL Education/Professional
❒ Art & Culture ❒ Games/contests❒ Nightlife

SL TO RL 
SIGNIFICANCE

How significant is their SL business to their RL?
❒ Not significant ❒ Somewhat ❒ Very important

How big is their (if any) business in SL?
❒ None ❒ Hobby ❒ Part time
❒ Full time

SL BUSINESS 
SIZE

What is their PRIMARY business in SL?
❒ None ❒ Retail ❒ Simple scripts
❒ Complex scripted objects ❒ Other objects 
❒ Events/Education/Professional ❒ Other services

SL BUSINESS

PRIMARY reason for coming to SL?
❒ Fun ❒  Work ❒ Socializing
❒ Playing ❒ Education ❒ Other
❒ Designing and building       ❒ Experimenting/Exploring

PRIMARY 
MOTIVATION

Excluding land, how much they spend in SL monthly
❒ Zero ❒ < L$500 ❒ > L$500
❒ > ❒L$1000 ❒ > L$5000 ❒ > L$10,000
❒ > L$20,000 ❒ > L$50,000

SPENDING IN 
SECOND LIFE

How much land do they own in SL? ❒ None
❒ Rent a shop ❒ Rent a home ❒ Rent [other]
❒ < 1000 meters ❒ 1000 - 5000 ❒ 5000 - 32,000 
❒ 32,000 meters -1 Sim ❒ More than 1 Sim

SL LAND 
OWNERSHIP

How long have they been a resident of SL? 
❒ < 3 months ❒ 3-6 months ❒ 6-12 months
❒ 12 - 24 months ❒ 24 months+ 

RESIDENCY

❒ < 1 hour ❒ 1 to 2 hours ❒ 2 to 4 hours
❒ 4 to 6 hours ❒ 6 to 10 hours ❒ 11 to 15 hours
❒ 16 to 20 hours ❒ 21 to 30 hours ❒ 31 to 40 hours
❒ More than 40

TIME IN 
SECOND LIFE
EACH WEEK

Which research theme is of most interest?
❒ Any topic ❒ Product Development
❒ Automobiles ❒ Social Issues ❒ Education
❒ Health ❒ Sports ❒ Shopping
❒ Beauty ❒ Other

RESEARCH 
TOPIC 
PREFERENCE

THEIR SECOND LIFE

ATTRIBUTE CHECKLIST 
Use this list to check-off which attributes meet your market research objectives.

FIRST OPINIONS PANEL
IN SECOND LIFE

A SERVICE OF THE SOCIAL RESEARCH FOUNDATION
a non profit 501 (c)3 organization

110-64 Queens Blvd., Suite 106 Forest Hills, NY 11375
718-793-9400  •  socialresearchfoundation.org  •  andy@socialresearchfoundation.org  •  FAX 718-679-9111



 1 

 
SOCIAL RESEARCH FOUNDATION 

a non profit 501 (c)3 organization 
110-64 Queens Blvd., Suite 106 Forest Hills, NY 11375 
718-793-9400    •    socialresearchfoundation.org       

andy@socialresearchfoundation.org 
 

CONTRACT/WORK ORDER 
Complete this form and fax to 1-718-679-9111 

 
CLIENT 
Company _______________________________ 
Contact/Title _______________________________ 
Street Address _______________________________ 
City, State, Zip _______________________________ 
Country _______________________________ 
Phone  _______________________________ 
Email _______________________________ 

AGENCY (if any):  N/A 
Company            ___________________________ 
Contact/Title      ___________________________ 
Street Address    ___________________________ 
City, State, Zip   ___________________________ 
Country              ___________________________ 
Phone + ext        ___________________________ 
Email                  ___________________________ 
 

 
 

 
LIST OF TARGET ATTRIBUTES: 

 

   RATES  
BASIC PACKAGE       $5000 

     
ADDITIONAL SERVICES    

LARGER # COMPLETES  +$500/M over 300  
ADDITIONAL QUESTIONS  +$1000 EACH $ 

     
 ATTRIBUTES & RATIOS    

 # Attributes (list attributes below):  +$1000  
 Percentage of each attribute   +$2500 - $5000 $ 

     
     

 ENHANCED REPORTING    
Separate PDFs for each group  +$1000  

 Combined PDF of all groups  +$500  
     

 CONSULTING/PROJECT MGMT  Call to discuss  
   TOTAL $ 

 DOWN/PRE PAYMENT DATE:    
FINAL QUESTIONS DATE:    
START DATE:    
END DATE (RESULTS DUE):    
SUBTOTAL   $ 
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CONSULTING & PROJECT MANAGEMENT 
Are you interested in creating a special event,  planning to begin or enhance a major presence 
in Second Life? 

• We maintain the largest database of Second Life developers for programming and content 
to match your needs and budget.  

• Contact us to discuss our project management services. 
 
 
TERMS & CONDITIONS 

1. Our Terms & Conditions supersede those of any client contract for our services. 
2. Both Account and Agency, if any, are held jointly and severally liable for payment. 
3. All terms and instructions must be in writing using this form 
4. QUESTIONS: no changes once questions submitted; changes must be in writing 
5. ATTRIBUTES: no changes once the survey is launched 
6. If any changes are accepted, SRF is not responsible if this impacts or lessens effect of 

previous work. If it requires a re-do of previous work including survey questions, 
participant requirements, etc., this will be billed as a NEW SURVEY. The previous 
survey will be billed at 50% of the price 

7. Not responsible for SL problems, e.g. offline during time of survey. Under these 
conditions we may achieve less than the targeted number of responses and allow no 
deductions from our invoice once work has commenced 

8. DEPOSIT 30% with order; Make check payable to Social Research Foundation 
9. FINAL PAYMENT DUE 30 days upon invoice, +1.5% per month after 30 days. 
10. Clients outside the United States should wire funds into our bank account. Coordinates 

will be provided upon request 
 
 
SIGNATURES 
 
Date:  
 
___________________________ ___________________________ 
PRINT Name/Title   Signature 
 
 
 
PLEASE FAX THIS DOCUMENT TO 718-679-9111 or EMAIL a 
signed & completed copy (in Word or PDF)  to: 
 
Andrew B. Mallon, Executive Director 
Social Research Foundation/First Opinions Panel 
andy@socialresearchfoundation.org 
 
❒ Check this box for us to send our banking coordinates for you to wire payment 
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